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Tkachenko N. M. Strategies, techniques and technologies of foreign languages teacher’s positive professional
image-making

The article deals with the image-making strategies, techniques and technologies,  borrowed  from  di erent  elds  and
adapted  to  pedagogical

image-making. The feasibility of applying them for constructing a positive foreign languages teacher’s professional image
was justi ed. The e ectiveness of using such strategies as “universal image”, “target image”, “creative explosion” in the
process of foreign language teachers’ image-making was emphasized. Implementing such techniques as creating a bright and
recognizable image, forming a positive attitude, enhancing image was recognized as useful. ompensatory, expritional, pro-

longed, corrective, selective technologies as well as separate technologies for political image-making, adapted to the pedagog-

ical sphere, are revealed to be e ective in Foreign languages teacher’s professional image-making.
Key words: image, professional image, foreign language teacher, image- making strategy, image-making technology, image-

making technique.


