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Shlieina L. I. Organizational and pedagogical conditions of forming gender culture of students
The article states that the gender culture of students is a subjectively determined system of values, gender knowledge,

gender-role norms of behavior that promote the abilities of students of di erent sexes as equal social beings, form the gender
qualities of the individual through the implementation of such organizational and pedagogical conditions as development of a
teacher’s gender competence; providing a gender-sensitive environment; pedagogical support of gender identity of youth; the
organization of gender education of students in the educational activities of the institution of higher education. The development
of gender thinking and the upbringing of the gender sensitivity of a future specialist is one of the sides of the humanization and
humanization of higher education and is related to solving the problems of interpersonal interaction, achievement of career
success and economic stability of society.

Key words: gender, gender culture, gender approach, organizational and pedagogical conditions, specialists, gender culture
formation.
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 N=64 N=75 N=66 N=65 N=69 N=66

5 (7,81%) 7 (9,33%) 6 (9,10%) 19 (29,23%) 23 (33,33%) 27 (40,91%)
38 (59,38%) 48 (64%) 40 (60,60%) 35 (53,85%) 37 (53,63%) 27 (40,91%)
21 (32,81%) 20 (26,67%) 20 (30,30%) 11 (16,92%) 9 (13,04%) 12 (18,18%)
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Yakymenko S. I., Zavorotchenko L. A. Analysis of the results of the e ectiveness of the forming of the social
maturity of the high school students with their extracurricular activities

The article analyzes experimental and experimental work on the implementation of organizational and pedagogical con-
ditions regarding the formation of social maturity of senior pupils in extracurricular activities. The peculiarities of the stages
of the diagnostic study are revealed in order to compare the data of the recording and forming stages of the experiment, which
prove the e ectiveness of the means for identifying and creating the proper optimal organizational and pedagogical conditions
for the formation of social maturity of senior pupils. The dynamics of the levels of social maturity of experimental and control
group students was traced and the components of social maturity, namely, civic maturity, personal maturity, communicative
maturity, labor maturity and ethical maturity were studied. The results of the study of the formation of social maturity of senior
pupils at the nal stage of the experiment are presented. The e ectiveness of experimental work was evaluated on the basis of
quantitative and qualitative changes in the levels of social maturity of senior pupils in extracurricular activities.

Key words: experiment, stages of the experiment, levels of social maturity, components of social maturity.
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