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Marusinets M. M. Sukhomlinskiy about labour education: modern context of comprehension
The article raises the question of Vasily Sukhomlinsky’s productive ideas about the upbringing of children and youth on the

basis of labor education, which arose in the process of the organic interconnection of theoretical and practical developments in
Pavlish secondary school environment, based on the experience of his predecessors. The author’s pedagogical system for the
upbringing of children, starting from the primary school, is justi ed by the author’s attitude to work as a personal and socially
signi cant need on which the formation of a full- edged individual and citizen depends. It points to the role of the family, school
and teachers in shaping the attitude of the children towards work as a serious activity and its results. It is not enough to children
which live in the globalized informatively-technical world to give knowledge only. They are necessary to be taught to use them.
Knowledge and abilities, '  with the valued options of student, the vital to the competence form him, necessary
for successful self-realization in life, studies and labour.

Key words: pedagogical heritage of Vasily Sukhomlinsky, work, labor activity, school, family, educational environment.
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Myttseva O. S. Classi cation of di erent types of image.
The article raises the problem of systematization of image types according to di erent criteria: emotional coloration; basis

grounds; target installation; degree of rationality; the end result; functioning; appointment of an individual; the number of
subjects; the nature of social activity; di erentiation of the sphere of professional activity; socio-demographic characteristics;
cultural context. On the basis of the analysis of scienti c literature, various types of image are systematized in accordance with
the following criteria: emotional color; basic grounds; goal sets; the degree of rationality; di erent variants; the end result;
functioning; appointment of an individual; the nature of social activity; di erentiation of the sphere of professional activity;
socio-demographic characteristics; cultural context.

The identi ed types of image characterize the peculiarities of the professional image of a specialist in information technolo-
gy (integrity, consistency, controllability, conditionality, conformity, subjectivity, combination of internal and external factors),
which promotes competitiveness and success in creating a professional image at the level of personality, organization and
market services.

Key words: image, professional image, classi cation, criterion, features, personality, T specialist.


