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 -       “Advertising”  “Leadership”  
: Do you think that the following advertising practices are acceptableor o ensive and unethical: using “shock

tactics” in advertisements; using children in advertisements; promoting alcohol on TV; exploiting people’s fears and
worries?; Do you agree that people remember advertisements, not products and advertising has a bad in uence on
children?; What makes a great leader?; Do you think great leaders are born or made?; What is the di erence between
a manager and a leader?
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Rudenko A. A., Prychyna Yu. V. Professionally-oriented tasks as a method of studying foreign language in long-
term protection

The article considers the actual problem of professionally-oriented learning of a foreign language in non-language higher
educational institutions. The authors determine the main advantages of professionally-oriented tasks, as well as consider the
peculiarities of the use of business games, discussions, cases at foreign language lessons for the development of language
competencies for students of economic specialties in non-language higher educational institutions. It is substantiated the ne
cessity of creating new educational programs and additional teaching aids with the focus on the cooperation of teachers and
students. The authors highlighted the usage peculiarities of a professionally-oriented approach in teaching foreign languages in
non-language higher educational institutions, e ective language training and formation of professional language competence
of students. Also there are examples of professionally-oriented tasks in the article that can be used by foreign language teachers
at the lessons with students of economic specialties in the article.

Key words: professionally-oriented learning, professionally-oriented tasks, foreign language, students of economic spe
cialties, professional activity, business game, disputes, discussion.


