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Antoniuk D. S. Using business-simulations for the thematic economic training organizing
The justi cation of the use of the business-simulators in the process of studying the “Markets with asymmetric information”

topic has been substantiated in the article. Process of the personnel assessment is the topic of particular interest of the article.
The assumption about the level of similarity of the characteristics and associated complexity of the market of the used cars and
the problem of appropriate nancial motivation of the personnel has been proved. The e ciency of the use of the “Market For
Lemons” simulations from the catalogue of the Moblab simulations for the visualization of the issues on the markets with asym-
metric information during conducting learning experiment at the class complex has been proved. Expediency of the development
of the specialized simulation for the justi cation of the leading role of communication of the fair assessment of quality of the
work of the organizational personnel requires the future research.

Key words: program, imitation, complex, business simulation, economy, business-simulator, economic training.
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